
Foreign Secretary visit to Saudi
Arabia

Press release

On a visit to Saudi Arabia, the Foreign Secretary discussed shared interests
including trade, security and climate change.

Today (7 June 2021), British Foreign Secretary Dominic Raab met with HRH
Crown Prince Muhammad bin Salman, HRH Foreign Minister Prince Faisal bin
Farhan and others in the Saudi Government.

Foreign Secretary Raab set out the UK’s ambition for a closer partnership
with Saudi Arabia based on a commitment to trade and regional security. Talks
also focussed on the UK’s ambition in tackling global issues, including
climate change, in the lead up to the COP26 climate conference.

The Foreign Secretary raised human rights concerns, notably around justice
reform and freedom of media expression.

Foreign Secretary Raab said:

Saudi Arabia is a long-standing partner and close friend of the UK,
playing a pivotal role in regional stability.

The UK reaffirms our commitment to tackling our shared security
challenges, including Iranian threats and the continued conflict in
Yemen.

We also used this opportunity to look to the future, including
building our economies back better from COVID-19, our work to
tackle climate change ahead of COP 26, and ensuring girls across
the world have access to 12 years of quality education.
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Iconic British exports expected to
benefit from any trade deal with
Australia 

Some of the Britain’s most famous exports could enjoy major wins from a UK-
Australia trade deal, the Department for International Trade has revealed.

UK negotiators are working to remove tariffs impacting our car, train,
fashion, and food and drink industries, making it cheaper and easier to sell
goods to Australia, supporting jobs and boosting the economy.

The Government’s latest research estimates that 6.5m jobs were supported by
exports in 2016 and were generally higher paying, with wages in jobs directly
and indirectly supported by exports around 7% higher than the national
average.

From Northamptonshire-based footwear company Trickers to Mason’s of Yorkshire
gin, a deal with Australia could be a boost to all parts of the country,
supporting the 15,000 British businesses who already export £4.1 billion of
goods to Australia.

Iconic brands like Mr Kipling, Cadbury’s Mini Rolls and Bradbury Cheese are
already enjoyed by households across Australia, but are subject to tariffs of
up to 20% – these could be slashed under any trade deal.

The deal could also benefit the UK car industry by removing the current 5%
tariff on cars, which last year alone cost the sector an estimated £17
million in duties paid. Cheaper exports could also help support the 162,000
people estimated to be working in the automotive manufacturing sector, across
more than 3,400 businesses. 

Iconic British goods expected to be enjoyed more down under thanks to a 5%
tariff removal would also include:   

UK chocolate and biscuit producers – Premier Foods make the two top cake
brands in Australia, Mr Kipling and Cadbury’s, and would be boosted
by the removal of the current 5% tariff. 

UK cheese exports to Australia currently face tariffs of up to 20%. For
example, East Midlands producer Bradbury Cheese estimate they could add
around $1.5m to the nearly $3m of cheese it already sells to Australia
with a tariff-free deal.

British gin brands such as Mason’s of Yorkshire. Its largest export
market is already Australia and it would stand to benefit from the
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removal of the current 5% tariff on gin exports.  

The UK rail industry, which was estimated by the 2018 Oxford Economics
report to export £800 million in goods and services.

The removal of tariffs on trains and train parts will open the market
for the industry and help UK businesses win contracts in Australia.   
UK clothing sold in Australia also currently faces a tariff of up to
5%.  

International Trade Secretary Liz Truss said: 

From our world-famous food and drink industry to our car and train
manufacturers, we’re pushing to slash tariffs on iconic British
exports.

We know that export-led jobs are typically more productive and
higher paying, supporting jobs across the country which will help
us build back better from the pandemic.

A gold standard agreement with our allies Australia, which is now
in sight, would mark the next generation of trade deals and will
deliver big benefits for people and business across the whole of
the UK.

Karl Mason, Director of Masons of Yorkshire Gin, said: 

We sell Gin directly to Aldi Australia and Coles. The 5% Australian
tariffs on Gin add to the landed cost of goods which are already
compromised by the cost of shipping such a huge distance. For a
small company making a premium product the additional price
burdencan hold us back. Australia is our largest export market, and
after the hurdle of shipping our Gin to the other side of the world
the removal of these tariffs through an FTA could only benefit us.

Darren Caplan, Chief Executive of the Railway Industry Association (RIA),
said:  

With Australia being a key market for UK rail businesses, any
reduction of tariffs and other barriers to trade is a very welcome
move. It will mean our country’s rail suppliers can sell even more
of their world-renowned products to enhance the Australian railway
system, and enable them to support a green, sustainable and job-
creating recovery in both the UK and Australia.   George Paul,
Owner and Chairman of Bradburys Cheese, said:



In mutual exchanges of benefit, we earnestly hope for a reduction,
or removal, of the current tariff system on cheese which adds just
under £1 (A$1.60) per kilo to the cost of the product at retail,
and is an extra burden for Australian households, and a deterrent
to increasing sales. It is reasonable to believe that such quality
premium value, in a price sensitive market, will be recognised by
the consumer, and sales could rise 50-60% year on year.

Richard Martin, Chief Customer Officer at Premier Foods, said:

British made Mr Kipling and Cadbury cakes have fast become the
number 1 and 2 cake brands in the Australian market respectively,
and are purchased by 20% of Australian households. A reduction in
tariffs would support the future growth of these brands and
facilitate opportunities for British food and drink.

Martin Mason, Managing Director or Trickers Footwear, said:

Exporting is our lifeblood so reaching different parts of the world
with our products is critical and we find DIT incredibly valuable.
It has helped us conduct export analysis and introduced us to the
key people in embassies and consulates in countries where we want
to work, the importance of the FTA with Australia will make it
easier to export our footwear in the country and increase our
sales.

Northamptonshire has a long history of shoemaking and Tricker’s
stands at the forefront of promoting British heritage abroad.
Exporting to over 43 countries across the world, Tricker’s success
highlights the continued demand for traditional British
manufacturing methods and processes as far afield as Australia.

PM call with financial services
leaders: 7 June 2021

Press release

The Prime Minister hosted a virtual roundtable with financial services
leaders alongside the Chancellor and the Governor of the Bank of England.
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This morning the Prime Minister hosted a virtual roundtable with financial
services leaders alongside the Chancellor Rishi Sunak and the Governor of the
Bank of England Andrew Bailey.

The discussions were wide ranging from boosting home ownership by
transforming generation rent to generation buy, to levelling up and unlocking
job opportunities from across the UK.

The Prime Minister began by thanking the sector for the role it had played in
supporting firms and households during the pandemic.

The business leaders went on to discuss the economic recovery, with the
Chancellor and the Prime Minister reinforcing the Government’s ongoing
commitment to build back better and level up in every corner of the UK.

They also discussed how to support innovation and the competitiveness of the
UK financial services sector now we have left the transition period. There
was recognition of the new Global Talent Visa announced at Budget as an
important step in helping ambitious businesses attract the brightest and best
international talent.

The group welcomed ongoing collaboration to drive long-term innovation and
green growth – cementing the UK’s position as a global financial centre.

Underpinning the discussions was a united drive to help deliver on ambitious
climate change targets as we transition to net zero by 2050.

Today’s call will be followed by a series of Chancellor-led roundtables with
key players from the finance sector in the lead up to the Chancellor’s and
Governor’s Mansion House speeches.
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National Data Guardian statement on
the GP Data for Planning and Research
programme

Press release

The National Data Guardian has issued the following statement in response to
plans for NHS Digital to collect data from GP practices so that it can be
used for health and social care purposes including policy, planning,
commissioning, public health and research.

It is vital that data is used to improve health and care through research and
planning. Information in GP records has an important part to play in making
sure that researchers and planners have the insights they need to answer
questions such as where services are needed and what kind of treatments are
most effective.

The new system for collecting general practice data provides an opportunity
to strengthen the safeguards that protect GP data and provide strong
oversight of its use for planning and research of benefit to health and care.

Public attitudes research demonstrates that patients and service users are
supportive of health and care data being used if certain expectations are
met, including that it delivers a public benefit, that it is made clear to
them what will and will not be done with the data, and what choices people
have about its use. People also want to know that robust cyber security
arrangements are in place to keep confidential data about them safe. The
Office of the National Data Guardian has been involved since 2018 in system-
wide discussions about how the new GP data collection can meet these
expectations so that trust is maintained.

I am continuing to listen to and talk with patient groups and the public to
inform my discussions with system leaders. My focus is on encouraging the
organisations involved to work together to make it sufficiently clear to the
public how data will be used and kept secure, both now and in the future. As
the recently established 8th Caldicott Principle makes clear, it is important
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that there are no surprises for the public about how confidential information
about them is used.

Published 7 June 2021

Motoring services agencies business
plans for 2021 to 2022

We use some essential cookies to make this website work.

We’d like to set additional cookies to understand how you use GOV.UK,
remember your settings and improve government services.

We also use cookies set by other sites to help us deliver content from their
services.

http://www.government-world.com/motoring-services-agencies-business-plans-for-2021-to-2022/
http://www.government-world.com/motoring-services-agencies-business-plans-for-2021-to-2022/

