
Government response: Smart meters –
the smart choice

They are being installed across Great Britain as a part of a national upgrade
to our energy system.

Smart meters put people in control of their energy use by showing them how
much energy they use in pounds and pence via an easy to understand In-Home
Display.

With accurate information at their fingertips, consumers can easily
understand how they can make small changes to the way they use energy in
order to use less and save money on their bills. This information can help
them choose a better tariff or switch supplier, increasing their savings even
further.

Smart meters also communicate directly with your energy supplier meaning you
will get accurate bills and only pay for what you use without the hassle of
providing meter readings yourself or taking time out of your day to let the
meter reader in.

Consumers with smart pre-payment meters will be able to top up directly
online, through an app or at the local shop. No more keys or cards, making it
much more convenient. The prepay in-home display will have an easy-to-
understand screen that will show how much credit is left. So no more late-
night dashes out to top up your energy balance.

Smart meters are the building blocks of a smarter energy system fit for the
21st century.

Over 11 million meters are already empowering consumers to reap the rewards
of a smarter energy system – with 400,000 more meters benefitting homes and
businesses every month. 8 out of 10 of those with a smart meter would
recommend them to friends and family.

In the future, consumers will be able to choose for their new smart household
gadgets and appliances to talk to their smart meter and help reduce their
household bills. For example, your smart washing machine can automatically
run at the cheapest time of the day, directed by information coming through
your smart meter.

The government is committed to every home and small business being offered a
smart meter by end 2020 – you can choose whether to have one or not. There
are clear standards of conduct, overseen by energy regulator Ofgem, that
require suppliers to treat consumers fairly and not mislead them when
marketing the benefits of smart meters to their customers.
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What are the benefits of smart meters?
smart meters put consumers in control of their energy use, so they can
save money on their bills – those savings will be worth more than £1.2
billion a year by 2030
they provide easier, accurate billing and will help consumers choose the
best deal for them
no more estimated billing – something we only seem to tolerate in
utilities – no more having to crawl under the stairs or to take time out
of your day to provide manual readings to your supplier
smart meters are set to be the cornerstone of the smart energy system of
the future, potentially saving Great Britain up to £40 billion between
now and 2050

What do energy consumers who already have smart
meters think?

82% of people with smart meters say they have a better idea of their
energy costs
8 out 10 people with smart meters say they would recommend them to
friends or family
90% of people with a smart meter say they are satisfied with the
installation process
hundreds of thousands of energy consumers are choosing to have smart
meters in their homes every month

Myths

Myth 1: Smart meters stop people from switching and lock them
into one supplier

Fact: That is simply untrue. All consumers can switch whenever they want. In
fact households with smart meters are more likely to switch than those who
don’t have one, with 23% of people with smart meters switching in the last
year, versus 17% without a smart meter.(1)

Myth 2: Smart meters don’t really help you save money

Fact: Not true. More than 80% of people with smart meters have taken steps to
reduce their energy use and as a result, cut their bills.(2) It is estimated
smart meters will take £300 million off consumer’s bills in 2020, rising to
more than £1.2 billion per year by 2030 – an average annual saving of £47 per
household.(3) 8 in 10 consumers with a smart meter would recommend one to
family and friends.(4)

Myth 3: People are being forced to have smart meters installed

Fact: Not true. Those customers who want to benefit from having a smart meter
can have one installed at no extra cost, but installing a smart meter is
always the customer’s choice and people have the right to say no.
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Myth 4: Suppliers are bullying consumers into having a smart
meter installed

Fact: Ofgem has made it clear suppliers must treat customers fairly and their
communications must be complete, accurate and not misleading. Ofgem will take
up complaints with energy suppliers for customers who feel they are being
bullied or coerced into getting a smart meter.

Myth 5: Smart meters can be hacked and are a safety hazard in the
home

Fact: Smart meters are secure, with a security system developed by leading
experts in industry and government including GCHQ’s National Cyber Security
Centre.

Smart meter installations are also making British homes safer. In 2017, over
a quarter of a million safety issues, unrelated to the smart meter
installation, were identified by smart meter installers, as a result of free
visual safety checks, helping to protect households across Great Britain.

Myth 6: Suppliers are installing ‘dumb’ meters that fail when you
switch supplier

Fact: All smart meters offer the same smart functions to customers. Some
first generation smart meters may lose some smart functionality if consumers
switch but 93% of those installed remain unaffected. This issue is only
temporary however and all smart meters will retain their full capabilities
when they are enrolled into the national wireless smart meter network. This
upgrade will begin early in 2019 and will happen automatically without the
consumer needing to do anything.

Myth 7: Consumers with poor mobile signal can’t get a smart meter

Fact: By the end of the year more than 95% of households will have signal,
rising to 99.25% by the end of 2020 – meaning that almost every household who
wants one will be able to have a smart meter.

Myth 8: Suppliers aren’t making enough progress on the rollout of
smart meters

Fact: Over 400,000 smart meters are being installed every month and 11
million are already operating across Great Britain. Ofgem holds suppliers to
account to ensure they are meeting their obligations to roll out smart meters
and can fine energy companies for missing targets.

Myth 9: Smart meters can turn off your fridge without you knowing

Fact: No they can’t. It will always be up to consumers to decide when to use
their appliances. In the future smart meters will allow consumers to be
rewarded when they use appliances at times when energy is cheaper.



Myth 10: Smart meters mean suppliers can charge higher prices
without you knowing

Fact: Energy suppliers can only charge prices customers have agreed to – and
that won’t change. Customers with smart meters can access tariffs that allow
them to get cheaper prices at times when demand is low – but it will always
be the customer’s choice.

Ofgem, ‘Consumer engagement survey 2017’ (September 2017)1.
Smart Energy GB, ‘Smart meters and energy usage: a survey of energy2.
behaviour before and after upgrading to a smart meter (April 2017)
BEIS, Smart meter roll-out (GB): cost-benefit analysis (November 2016)3.
BEIS, ‘Smart Meter Customer Experience Study 2016 to 2018 (August 2017)4.

Return to myths

International treaty: [TS No.9/2018]
Minamata Convention on Mercury

Published title:Minamata Convention on Mercury

Research and analysis: African swine
fever in pigs in China

Updated: Added update 2 (31 August 2018).

Preliminary and updated outbreak assessments for African swine fever in the
Liaoning region, north east China.

Statistical data set: Effort
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statistics July 2018

Statistics on effort use in western waters are submitted to the European
Commission on the 15 day of every month.

Data provided to the European Commission in accordance with Commission
Regulation (EC) No 2103/2004 (a,b)

Crabs

Trip type BSA(c) ICES V-VI ICES VII ICES VIII
Effort deployed (kWdays) – 275,062 208,264 –
Maximum allowable effort (d) (kWdays)    –
Uptake (%) 0% 39% 38% n/a

Demersal

Trip type BSA(c) ICES V-VI ICES VII ICES VIII
Effort deployed (kWdays) 517,405 3,535,913 4,389,915 58,364
Maximum allowable effort (d)
(kWdays) 3,061,485 24,017,229 25,786,266 218,406

Uptake (%) 17% 15% 17% 27%

Scallops

Trip type BSA(c) ICES V-VI ICES VII ICES VIII
Effort deployed (kWdays) – 434,566 2,094,245 –
Maximum allowable effort (d) (f) (kWdays) 1,223 1,974,425 3,315,619 –
Uptake (%) 0% 22% 63% n/a

Source: UK Fisheries Administrations

(a) The Western Waters comprise the nine sea areas described in Council
Regulation (EC) No 1954/2003: ICES V-VI, ICES VII, ICES VIII, ICES IX, ICES
X, CECAF 34.1.1, CECAF 34.1.2, CECAF 34.2.0, and the Biologically Sensitive
Area (BSA), defined in Article 6.

(b) Regulated trips are those with target species listed by Council
Regulation (EC) No 1954/2003, namely:

Demersal species excluding those covered by Regulation (EEC) No
2347/2002
Scallops
Edible crab and spider crab

(c) Includes effort deployed on regulated trips in the Biologically Sensitive
Area (BSA) by vessels over 10m in length, in accordance with Council
Regulation (EC) No 1954/2003.
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(d) The maximum allowable effort permitted in each sea area is set in Council
Regulation (EC) No 1415/2004. The UK does not hold allocations of effort for
areas ICES IX, ICES X, CECAF 34.1.1, CECAF 34.1.2, CECAF 34.2.0.”

e) Data provided to the European Commission in accordance with Commission
Regulation
EC No 2103/2004 only contains validated data on the MMO systems

f) baseline includes any transfers from other member states

News story: Wakefield ‘Willy Wonka’
opening chocolate factories around the
world

David Greenwood-Haigh, who trades under Coeur de Xocolat, has received
support from the Department for International Trade (DIT) to help grow
revenue as a result of exporting from 40% to 80% by 2020.

He has worked with advisers to improve Coeur de Xocolat’s website search
engine optimisation (SEO), which has driven international business leads as a
result.

The company distributes a ‘chocolate factory in a box’, a shipping container
that holds all the equipment needed to launch a production facility. David
recently went out and set up a chocolate factory in São Tomé and Principe off
the West African coast known as the ‘chocolate island’ for its cocoa farming.

Coeur de Xocolat is also seeing interest in the Caribbean. David recently
visited Haiti to meet potential buyers and to consult on cocoa farms.

To support growing international trade, David is hiring another permanent
member of staff locally to support UK activities. The firm has been
increasing its international corporate event activity too, with David
delivering team building exercises on the art of chocolate making to:

Evian in France
Al Ghurair Group – a major manufacturing, real estate and financial
investment conglomerate – in Dubai

David Greenwood Haigh, founder at Coeur de Xocolat, said:

It’s an exciting time for the chocolate industry worldwide.
Consumers are becoming more interested in premium chocolate, and
are increasingly conscious of where their chocolate comes from.
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We’re now seeing a similar trend to the explosion of barista made
coffee, or how craft beer has taken off in the UK and abroad. It’s
being coined as the dawn of craft chocolate! It’s creating a lot of
opportunities overseas for me in my consultation work, and for
corporate events too.

Previously, international clients were difficult to come by, but
working with DIT to make my website more internationally accessible
and utilising better SEO has resulted in a lot of inbound business
enquiries from across the globe. It’s an inexpensive way for firms
to grow their exporting success.

One key thing I’ve learned from taking a bigger leap into exporting
is to always do thorough due diligence on new customers. By
investigating whether new clients are serious, and definitely
exist, can save a lot of hassle, money and reduce risk too. DIT
advisers are on hand to help with this, so if we can do it other
can too.

Mark Robson, Head of Regions, Yorkshire and The Humber, said:

David’s work proves how revered British food artisans are
worldwide. Wakefield isn’t typically seen as the home of master
chocolatiers, but with charisma and expertise, Coeur de Xocolat is
fast becoming a world-renowned chocolate consultancy.

We’re calling all artisans, whether your craft’s coffee, wine, beer
or cheese to get in touch with one of DIT’s 29 advisers in
Yorkshire and the Humber and show the world what food and drink
expertise the region has to offer.

For more information or to access online support, including the find a buyer,
and export readiness tools, visit great.gov.uk.

https://www.great.gov.uk/

